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Wiley Analytical Science
Connect with an engaged, targeted audience in our 
expanding universe of content solutions

Wiley Analytical Science keeps the analytical science community 
informed on latest news, applications, and research in spectroscopy, 
 microscopy, separation science, bioanalysis, lab automation, and 
other key areas in the  analytical sciences. 

Since its launch, the Wiley Analytical Science universe has 
 expanded with even more ways to engage and connect. We bring 
the analytical community together with the largest repository of 
free and subject-focused web content,  news letters, online seminars 
in analytical science covering latest applications, and our widely 
 anticipated bi-annual virtual conference.  

With the strength of Wiley as a trusted chemistry and life sciences 
 publisher, combined with the strength of our network, this growing 
universe can help you connect. Let us help you build a customized 
SacNaJH WR KHOS \RX UHacK \RXU JRaOs�b
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Web Advertising
45K+�8QiTueb
Visitors/Month

B2B Publications
400K Copies/Year

Circulation

Wiley Analytical 
Science Virtual 

Conference 
500+

Avg. Registrants/
Session

Wiley Analytical Science
analyticalscience.wiley.com 

WAS – Universe of Content Solutions

Methods & Applications 
·  Microscopy
·  Spectroscopy
·  Separation Science
·  Lab Automation and 

Digitalization
·  Bioanalysis

·  Life Sciences (Omics, Bioprocessing etc.)
·  Diagnostics and Clinical Research
·  Forensic Science and Toxicology
·  Food and Agricultural Sciences 
·  Environmental Sciences
·  Pharmaceutical Research and Drug Discovery
·  Material Sciences

Tactics
Awareness campaigns
·  Print advertising 

(print ads, native ads, 
sponsored cover pages)

·  Targeted digital advertising 
(banner ads, content ads, 
sponsored content)

Lead generation campaigns
·  Webinars & Virtual Events
·  E-Books / Expert Insights
·  Article Collections
·  Infographics
·  Knowledge Hub and much more 

Newsletters
100K+ Circulation

54K+ Unique 
Visitors/Month

Webinars
Research & 

Application Focused

350+ Avg. 
Registrants/Session
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Your Benefi ts at a Glance

45k Unique Visitors / Month

75k Page Views / Month

Worldwide Reach

25%

20%

55%

Americas Asia Pacific EuropeAmericas Asia Pacific Europe

Geographical Web Reach
Wiley Analytical Science

Get your brand in front of a focused
analytical science global audience.

  The Wiley Analytical Science site serves 
as the central hub where over 45K 
analytical scientists visit our site each 
month to access and navigate the larg-
est repository of validated information 
on the latest techniques to support their 
professional success.  

  Over 100K subscribe to our focused 
newsletters covering key target areas.  

  400K circulation of B2B publications 
each year.

  Over 3,000 scientists registered for our 
last Wiley Analytical Science Virtual 
Conference, held twice a year.  
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SpectraBase.com
Increase your spectroscopy reach

Wiley is a leading provider of the spectral data 
researchers rely upon to identify spectra, solve 
analyticalproblems, and make critical decisions.

SpectraBase is a online spectral database by Wiley 
that provides free access to over one million reference 
spectra, including organic compounds, inorganic 
compounds, polymers, and more. An average of over
54,000 researchers turn to this resource each month.

1RZ \RX caQ sSHcifi caOO\ WaUJHW UHsHaUcKHUs ZKR aUH
already using this well-known online resource.

Users look up spectra by name, InChIKey, CAS registry, or structure.

54K Unique Visitors/Month

136K Page Views/Month

Worldwide Reach

EMEA

14%

48%

38%

APAC AMERICAS

Geographical Web Reach – SpectraBase

Get your brand front and center to
a large spectroscopy audience!

We have been building an audience ...

Target an already-engaged spectroscopy audience by:

6SHcifi c &RPSRXQGs Geography

Spectral Techniques • IR   • MS   • NMR   • Raman   • UV-Vis
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Desktop Positions

Interstitial – 640 x 480 px*
2YHUOa\ aG WKaW iQWHUUXSWs QaYiJaWiRQ WRfi UsW 
article of a user session. Unit can be dismissed 
by user manually to access content.

Impact Right Rail Banner – Super Rectangle 
300 x 600 px or Rectangle 300 x 250 px – 
Portrait or landscape oriented ad that delivers 
in the top of the right rail on allpages.

Header Banner – Billboard 970 x 250 px, 
Super Leader Board 970 x 90 px or Leader Board 
728 x 90 px – Landscape oriented ad that delivers 
in the header/main navigation area of all pages.

Tracking Right Rail Banner – 
Rectangle 300 x 250 px – Landscape oriented ad 
that delivers below supplemental content in the 
right rail on all pages, tracks with the user for the 
remainder of the downward scroll once it touches 
the top of the right rail within the remaining 
empty space.

Wiley Analytical Science and SpectraBase
Web Advertising

* The Interstitial banner is not available for SpectraBase at this time.
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Mobile Positions

Mobile Header Banner
Large Mobile Leaderboard 320 x 100 px, 
Mobile Leaderboard 320 x 50 px, Small Mobile 
/HaGHUERaUG ��� [ ��ɆS[ Ȃ /aQGscaSH RUiHQWHG 
ad that delivers in the header/main navigation 
area of all mobile pages.

Sticky Mobile Banner
Small Mobile Leaderboard 300 x 50 px – 
 Landscape oriented ad that delivers as an 
 anchored overlay (over all content) at the bottom 
of the mobile viewing screen on all mobile pages. 
The unit scrolls with the user until dismissed.

Secondary Mobile Banner*
Rectangle 300 x 250 px – 
Landscape oriented 
ad that delivers below 
main column content 
(article content) and 
above supplemental 
content on all mobile pages.

Wiley Analytical Science and SpectraBase
Web Advertising

* The 300 x 250 secondary mobile banner is not available for SpectraBase at this time.
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Technical Specifi cations

Rates and Specifi cations 
Banner formats & rates (Monthly sponsorship rates)

Submission Lead Time
Ad creative must be submitted based on schedules 
outlined above for testing and build processing time to 
ensure assets are in-spec. Third-party ads must be live 
at time of submission. Standard & Rich Media Ads 
(Third-Party Served): 5 business days prior to launch

HTML5 Guidelines HTML5 requirements: 
https://goo.gl/rYMVcf The Interactive Advertising 
Bureau (IAB) is an advertising business organization 
that develops industry standards, conducts research, 
and provides legal support for the online advertising 
industry. The IAB provides the following HTML5 
Guidelines for
Ad Designers & Creative Technologists:
http://www.iab.net/html5

Desktop and Mobile Ad Specifi cations 
Dimensions: 728 x 90 px
(as applicable mobile: 320 x 50 px / 300 x 50 px)
Dimensions: 300 x 250 px
Max File Size: 200 KB
*1x1 pixel border for creative with white or light background

Expansion Specifi cations
3rd party/HTML5 usage
Expansion Direction: Downwards Max Initial File 
Dimensions: 728x90 Max Initial File Load: 200 KB
Subsequent Max Polite File Dimensions: 728 x 90 px
Subsequent Max Polite File Load: 100 KB
Subsequent Max User Initiated File Dimensions: 
728 x 310 px 
Subsequent Max User Initiated File Load: 2.2 MB 
(Unlimited for Streaming Video)

Expansion Specifi cations
3rd party/HTML5 usage
Expansion Direction: Left
Max Initial File Dimensions: 300 x 250 px
Max Initial File Load: 200 KB
Subsequent Max Polite File Dimensions: 300 x 250 px
Subsequent Max Polite File Load: 100 KB
Subsequent Max User Initiated File Dimensions: 
550 x 250 px
Subsequent Max User Initiated File Load: 
2.2 MB (Unlimited for Streaming Video)

File Types Accepted 
DoubleClick Tags (preferred) GIF, JPG & PNG
HTML5 https://goo.gl/QY0EMJ
7KiUG�SaUW\ WaJs IURP ')P cHUWifi HG YHQGRUs IRXQG KHUH� 
https://goo.gl/1bJSmc

Click-Through URLs
5HTXiUHG IRU aOO cUHaWiYH fi OHs SURYiGHG� 
(GIF, JPG, PNG)

Animation/Looping
� ORRSs RU �� sHcRQGs �ZKicKHYHU KaSSHQs fi UsW�

Frames Per Second
24 FPS Max

Desktop ROS Microscopy Spectroscopy Separation 
Science

Lab 
Automation Bioanalysis

Desktop Header Banner
728x90, 970x90, 970x250 2,910 € 1,385 € 695 € 280 € 420 € 140 € 

Half Page Rail 300x600 3,490 € 1,665 € 835 € 335 € 500 € 170 € 

MPU Rail 300x250 2,325 € 1,110 € 555 € 225 € 335 € 115 € 

Interstitial 640x480 4,375 € 2,080 € 1,045 € 420 € 630 € 215 € 

Mobile

Mobile Banner
320x100, 320x50, 
300x100, 300x50

1,165 € 555 € 280 € 115 € 170 € 60 € 

Sticky Mobile Footer
320x50, 300x50 1,470 € 695 € 355 € 140 € 215 € 75 € 

Roadblock

All positions 
Desktop & Mobile 17,315 € 8,220 € 4,125 € 1,655 € 2,485 € 840 €

Desktop ROS Microscopy Spectroscopy Separation 
Science

Lab 
Automation Bioanalysis

Desktop Header Banner
728x90, 970x90, 970x250 3,150 $ 1,500 $ 750 $ 300 $ 450 $ 150 $

Half Page Rail 300x600 3,780 $ 1,800 $ 900 $ 360 $ 540 $ 180 $

MPU Rail 300x250 2,520 $ 1,200 $ 600 $ 240 $ 360 $ 120 $

Interstitial 640x480 4,740 $ 2,250 $ 1,130 $ 450 $ 680 $ 230 $

Mobile

Mobile Banner
320x100, 320x50, 
300x100, 300x50

1,260 $ 600 $ 300 $ 120 $ 180 $ 60 $

Sticky Mobile Footer
320x50, 300x50 1,590 $ 750 $ 380 $ 150 $ 230 $ 80 $

Roadblock

All positions 
Desktop & Mobile 18,770 $ 8,910 $ 4,470 $ 1,790 $ 2,690 $ 910 $
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Wiley Analytical Science
Native Advertising Opportunities*

Top Teaser Story – $2,000
Promote your product, your application note, 
your event or any other highlight on the starting 
page of a selected WAS subject channel. 
Reach your target group 24/7/365. 

Scope of Service:
Headline up to 60 characters incl. blanks, 
one image 180 x 150 px. 
The top teaser will be linked to a more compre-
hensive sponsored content on the selected 
WAS subject channel. Up to 4 images, unlimited 
number of characters, company contact details. 
Optional add-on: link to a video.

Run time: 
2 weeks on the starting page and 
6 months as sponsored content on 
the selected WAS subject page 

Sponsored Content – $1,480
Promote your product, your application 
note, your event or any other highlight on 
a selected WAS subject channel. 

Scope of Service:
Up to 4 images, unlimited number of 
characters, company contact details. 
Optional add-on: link to a video 

Run time: 6 months

Top Teaser Story
$2,000

Sponsored
content
$1,480

* Not available on SpectraBase
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Wiley Analytical Science Newsletters
Wiley Analytical Science QHZsOHWWHUs R΍ HU H[ciWiQJ aGYHUWisiQJ 
opportunities. Run a MPU banner ad, promote your product 
through a content ad and get exclusive visibility through a 
single-sponsored newsletter.

Email Newsletter Specifi cations
MPU / 300 x 250 px 
Max File Size: 200 KB
File Types Accepted: GIF, JPG & PNG only 
No 3rd Party or HTML5 tags accepted
&OicN�7KURXJK 85/s� 5HTXiUHG IRU aOO cUHaWiYH fi OHs 
provided (GIF, JPG, PNG).
Animation/Looping: 
No animation permitted / Static display only.

Content Ad
Maximum 50 characters incl. blanks for the headline 
and up to 250 characters for the body text. 
Unlimited number of characters for the publication 
on the website. Please provide one image as a JPEG 
fi OH iQ ��� [ ��� S[ IRUPaW� 'HsWiQaWiRQ 85/ IRU WH[W 
ads should be direct domain and path URL. Any 
added URL path code such as tracker, may cause 
errors.

Rectangle Banner 
300 x 250 px

Content Ad

Newsletter Circulation 

Digest (German) 9,600

Digest (English) 5,300

Spectroscopy 16,000

Newsletter Advertising
Size in pixels Euro

Newsletter: Microscopy, Spectroscopy, 
Separation Science, Bioanalysis

Rectangle 300 x 250 px 2,740 €

Content Ad 3,150 €

Single-Sponsored (3 MPUs plus 2 content ads) 8,500 €

Newsletter: Wiley Analytical Science Digest

Rectangle 300 x 250 px 1,390 €

Content Ad 1,700 €

Single-Sponsored (3 MPUs plus 2 content ads) 5,000 €

Newsletter Circulation 

Separations Science 9,300

Microscopy 35,000

Bioanalysis 20,000

subscribe » subscribe »

subscribe »subscribe » subscribe »

subscribe »

Newsletter Advertising
Size in pixels US Dollars

Newsletter: Microscopy, Spectroscopy, Separation Science, Bioanalysis

Rectangle 300 x 250 px 3,150 $

Content Ad 3,600 $

Single-Sponsored (3 MPUs plus 2 content ads) 9,810 $

Newsletter: Wiley Analytical Science Digest

Rectangle 300 x 250 px 1,600 $

Content Ad 1,950 $

Single-Sponsored (3 MPUs plus 2 content ads) 5,750 $
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* Creatives are due one week ahead of deployment

Newsletter Deployment 2025*

WAS
Separation-Science

23-Jan-25

20-Feb-25

20-Mar-25

17-Apr-25

15-May-25

19-Jun-25

17-Jul-25

21-Aug-25

18-Sep-25

16-Oct-25

20-Nov-25

18-Dec-25

WAS
Bioanalysis

05-Feb-25

09-Apr-25

04-Jun-25

06-Aug-25

08-Oct-25

03-Dec-25

WAS
Digest

17-Jan-25

07-Feb-25

21-Feb-25

07-Mar-25

21-Mar-25

04-Apr-25

17-Apr-25

02-May-25

16-May-25

06-Jun-25

20-Jun-25

18-Jul-25

15-Aug-25

05-Sep-25

19-Sep-25

10-Oct-25

24-Oct-25

07-Nov-25

21-Nov-25

19-Dec-25

WAS
Digest-German

29-Jan-25

12-Feb-25

26-Feb-25

12-Mar-25

26-Mar-25

09-Apr-25

23-Apr-25

14-May-25

28-May-25

11-Jun-25

25-Jun-25

16-Jul-25

13-Aug-25

10-Sep-25

24-Sep-25

08-Oct-25

29-Oct-25

12-Nov-25

26-Nov-25

10-Dec-25

Issue Alerts

WAS
Microscopy

28-Jan-25

18-Feb-25

11-Mar-25

25-Mar-25

15-Apr-25

29-Apr-25

13-May-25

27-May-25

10-Jun-25

24-Jun-25

22-Jul-25

26-Aug-25

09-Sep-25

23-Sep-25

07-Oct-25

28-Oct-25

18-Nov-25

09-Dec-25

Issue Alerts

WAS
Spectroscopy

14-Jan-25

04-Feb-25

04-Mar-25

01-Apr-25

06-May-25

03-Jun-25

01-Jul-25

05-Aug-25

02-Sep-25

07-Oct-25

04-Nov-25

02-Dec-25

subscribe » subscribe » subscribe »subscribe » subscribe »subscribe »

German

WAS
aration-Science

01-23-25

02-20-25

03-20-25

04-17-25

05-15-25

06-19-25

07-17-25

08-21-25

09-18-25

10-16-25

11-20-25

12-18-25

WAS
Bioanalysis

02-05-25

04-09-25

06-04-25

08-06-25

10-08-25

12-03-25

WAS
Digest

01-17-25

02-07-25

02-21-25

03-07-25

03-21-25

04-04-25

04-17-25

05-02-25

05-16-25

06-06-25

06-20-25

07-18-25

08-15-25

09-05-25

09-19-25

10-10-25

10-24-25

11-07-25

11-21-25

12-19-25

WAS
Digest-German

01-29-25

02-12-25

02-26-25

03-12-25

03-26-25

04-09-25

04-23-25

05-14-25

05-28-25

06-11-25

06-25-25

07-16-25

08-13-25

09-10-25

09-24-25

10-08-25

10-22-25

11-12-25

11-26-25

12-10-25

Issue Alerts

WAS
Microscopy

01-28-25

02-18-25

03-11-25

03-25-25

04-15-25

04-29-25

05-13-25

05-27-25

06-10-25

06-24-25

07-22-25

08-26-25

09-09-25

09-23-25

10-07-25

10-28-25

11-18-25

12-09-25

Issue Alerts

WAS
Spectroscopy

01-14-25

02-04-25

03-04-25

04-01-25

05-06-25

06-03-25

07-01-25

08-05-25

09-02-25

10-07-25

11-04-25

12-02-25



Sponsorship Opportunities 

Combination Package: 
Educational + Application-

Focused Seminar

+

Set the perfect stage for your message!

§ First, build credibility & authority in 
your target research area with 
unbiased content from a scientific 
leader

§ Then follow up with an application-
focused presentation to the same 
audience

§ Visibility of your company logo on 
registration page and promotional 
materials

§ Wiley organizes the speakers (or if 
you have a KOL that we should 
pursue, we are open to 
suggestions)

§ Forwarding of all leads from 
registered participants 
(GDPR compliant)

§ You can run your own application-
focused seminar

§ Visibility of your company logo on 
registration page and promotional 
materials

§ Forwarding of all leads from 
registered participants 
(GDPR compliant)

Educational 
Seminar

Application-Focused 
Seminar

Wiley Analytical 
Science Conference

Elevate Your Brand. Generate Leads.

March &
September

2025

Twice a year Wiley Analytical Science Virtual Conference brings together top researcher
and professionals iQ WKH fi HOGs PicURscRS\� sSHcWURscRS\� Pass sSHcWURPHWU\� OaERUaWRU\ 
 automation, and more.

Tap into an exclusive and expansive network and position your company as a thought leader. 
The quality of content can make or break the credibility of your entire business.  

Elevate  your brand & gain credibility E\ sSRQsRUiQJ sHssiRQs ZiWK sciHQWifi c OHaGHUs iQ 
your area of interest or showcase how your application solutions support researcher in their 
 day-to-day work in the lab. 

Contact us for 
more details!

Wiley organizes the speakers 
(or if you have a key opinion 
leader that we should pursue, 
we are open to suggestions)
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Print and Digital B2B Publications
%HQHfi W IURP RXU H[WHQsiYH %�% SXEOicaWiRQs aQG MRXUQaOs UHacK WR 
connect with top decision-makers in your target audience.  

Present your company with an image ad to readers of…

For further marketing 
solutions, please see 
the media kits by 
 clicking on the images.
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https://corporatesolutions.wiley.com/assets/media-kits/Imaging%20&%20Microscopy.pdf
https://corporatesolutions.wiley.com/assets/media-kits/GIT%20Laborfachzeitschrift.pdf
https://corporatesolutions.wiley.com/assets/media-kits/Microscopy%20and%20Analysis.pdf


6SRQVRU�D�ZHELQDU�RU�YLUWXDO�
HYHQW�DQG�VWUDWHJLFDOO\�SRVLWLRQ�
\RXU�EUDQG�DORQJVLGH�WUXVWHG��
UHOHYDQW�FRQWHQW.�(QJDJH�DQG�
LQWHUDFW�ZLWK�\RXU�DXGLHQFH�
DQG�EXLOG�FUHGLELOLW\�IRU�\RXU�
PHVVDJH.

Events & Education Communications Amplifiers

(QKDQFH�\RXU�SURJUDPV�ZLWK�
DGGLWLRQDO�VROXWLRQV�WR�SRZHU�
\RXU�LQLWLDWLYHV�WR�WKH�IXOOHVW.�
3URYLGH�HYHQ�PRUH�YDOXH-DGGHG�
FRQWHQW�WR�\RXU�DXGLHQFH�RU�
H[SDQG�\RXU�SURJUDP�ZLWK�
:LOH\�$PSOLȴHUV.�

7KHVH�VSRQVRUHG�SXEOLFDWLRQV�
SURYLGH�DQ�H[FOXVLYH�DQG�
GLVWLQFWLYH�ZD\�WR�SURPRWH�\RXU�
EUDQG��XVLQJ�WKH�VWUHQJWKV�RI�
RXU�PXOWLPHGLD�SURJUDPV�DQG�
SXEOLVKHG�ZRUN�UHOHYDQW�WR�\RXU�
WDUJHW�DXGLHQFH.

Take the opportunity to strategically 
position your brand and make your narrative 
discoverable, engaging, and impactful. 

:LWK�D�ZLGH�YDULHW\�RI�WLWOHV�DQG�FKDQQHOV�WR�FKRRVH�IURP��\RXU

MRXUQH\�WR�EUDQG�UHFRJQLWLRQ�DQG�OHDG�JHQHUDWLRQ�VWDUWV�KHUH�

Move Beyond
Advertising
Powering your message 
across DOO�RI science,
WecKnicDO,�DnG�enJineeUinJ�

ΖWȇV�FULWLFDO�WR�ILQG�FRPSHOOLQJ�ZD\V�WR�SUHVHQW�

\RXU�PHVVDJH�VR�LW�VWDQGV�RXW�DQG�JHWV�\RXU�

VWRU\�LQ�IURQW�RI�WKH�ULJKW�SHRSOH�DQG�

FRPPXQLWLHV.�

:LOH\�VHUYHV�WKH�IXOO�HFRV\VWHP�RI�SXEOLFDWLRQV��

VRFLHWLHV��VFLHQWLVWV�DQG�LQGXVWU\�SURIHVVLRQDOV�

ZLWK�WDUJHWHG�UHDFK�DQG�VROXWLRQV�WR�KHOS�\RX�

PDNH�HYHQ�GHHSHU�FRQQHFWLRQV�ZLWK�\RXU�

DXGLHQFH.

(QJDJH�WKH�ULJKW�DXGLHQFH�ZLWK�WKH�ULJKW�

PDUNHWLQJ�PL[�E\�DGGLQJ�Wiley Events & 
Education�DQG�Wiley Communications
VROXWLRQV�SOXV�Ampli iers WR�\RXU�PDUNHWLQJ�

SODQV.�
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(GXFDWLQJ�DXGLHQFHV�LV�D�FULWLFDO�FRUQHUVWRQH�RI�DQ\�PDUNHWLQJ�SURJUDP�WR�GHPRQVWUDWH�KRZ�
\RXU�EUDQG�FDQ�H΍HFWLYHO\�VROYH�SUREOHPV�DQG�WR�VXSSRUW�VFLHQWLVWV�DQG�LQGXVWU\�SURIHVVLRQDOV�
LQ�WKHLU�GDLO\�SUDFWLFH�DFURVV�YDULRXV�DSSOLFDWLRQV.�2XU�GLJLWDO�HYHQWV�DQG�WRSLF-IRFXVHG�ZHEVLWH�
VROXWLRQV�FDQ�KHOS�\RX�GHOLYHU�FOHDU��IRFXVHG�FRQWHQW�DQG�GHHSHQ�\RXU�HQJDJHPHQW�ZLWK�\RXU�
WDUJHW�DXGLHQFH.�

Showcase your expertise, generate leads, deepen your 
engagement, and build credibility by sponsoring a 
webinar with Wiley. Engage with your relevant audiences 
in a familiar online webinar environment on topics of 
your choice. 

2XU�VSHFLDOL]HG�HYHQWV�WHDP�ZLOO�IXOO\�WDNH�FDUH�RI�\RXU�HYHQW�
LQFOXGLQJ�WHFKQLFDO�DVSHFWV�DQG�KRVWLQJ.�:H�ZLOO�ZRUN�FORVHO\�
ZLWK�\RX�LQ�VHWWLQJ�XS�WKH�DJHQGD��LQYLWLQJ�WKH�VSHDNHUV��
FROOHFWLQJ�FRQWHQW��DQG�GULYLQJ�UHJLVWUDQWV�WR�\RXU�HYHQW�WKURXJK�
GHGLFDWHG�PDUNHWLQJ�FDPSDLJQV.

Webinar

Includes:

• &RQWHQW�VXSSRUW�IURP�RXU�VSHFLDOLVW�HGLWRUV
�DW�DGGLWLRQDO�FRVW�

• :HELQDU�KRVWLQJ�RQ�VWDWH-RI-WKH-DUW�SODWIRUP
• :HELQDU�SURPRWLRQ�WR�RXU�H[WHQVLYH�DXGLHQFH�WR�GULYH

UHJLVWUDWLRQV�DQG�EUDQG�DZDUHQHVV

• 'LUHFW�LQWHUDFWLRQ�ZLWK�SDUWLFLSDQWV�GXULQJ�WKH�OLYH�4	$
YLGHR�VHVVLRQ

• *HQHUDWLRQ�RI�TXDOLȴHG�OHDGV��*'35-FRPSOLDQW�
• 5HJLVWUDWLRQ�DQG�DWWHQGDQFH�WUDFNLQJ�DQG�UHSRUWLQJ
• 2Q-GHPDQG�KRVWLQJ

Choose from:

• Single-Speaker Webinar
ΖQFOXGHV�OLYH�4	$

• Multi-Speaker Panel Discussion or Webinar
ΖQFOXGHV�D�SUH-UHFRUGHG�SDQHO�GLVFXVVLRQ�RU
EDFN-WR-EDFN�SUHVHQWDWLRQV��VLQJOH�OLYH�4	$

Speakers can be provided by the Wiley editorial team 
or suggested by the sponsor.

Events & Education

• &UHDWH�D�FXVWRP�YLUWXDO�HYHQW�H[SHULHQFH�WR�PD[LPL]H�
HQJDJHPHQW�WR�\RXU�WDUJHW�DXGLHQFH

• 7DLORU-PDGH�PDUNHWLQJ�SDFNDJH�WR�JHQHUDWH�TXDOLW\�OHDGV�DQG
ERRVW�EUDQG�DZDUHQHVV

• %HLQJ�DVVRFLDWHG�ZLWK�DQ�XQELDVHG��FUHGLEOH�:LOH\�EUDQG

Virtual Event
:LOH\�LV�WDNLQJ�UHDO-ZRUOG�FRQIHUHQFH�SURJUDPV�WR�YLUWXDO�
SODWIRUPV�LQVWHDG.�3URPRWH�\RXU�EUDQG�DQG�JDLQ�FUHGLELOLW\�LQ�DQ�
RQOLQH�HQYLURQPHQW�ZLWK�H[FOXVLYH�DQG�GLVWLQFWLYH�IRUPDWV�ZLWK�
NH\QRWH�VSHDNHUV�DQG�SDQHO�GLVFXVVLRQV.��

8VLQJ�WKH�VWUHQJWKV�RI�RXU�PXOWLPHGLD�SURJUDPV�DQG�\RXU�
H[SHUWLVH��\RX�FDQ�XQFRYHU�WRSLFV�WKDW�SHRSOH�ZDQW�WR�GLVFXVV�
DQG�VKDUH.�7R�VXSSRUW�WKH�HYHQWV��ZH�R΍HU�D�EDODQFHG�YLHZ�RQ�
WKH�WRSLF�DQG�UXQ�PDUNHWLQJ�DFWLYLWLHV�WR�SRZHU�HQJDJHPHQW.

<our Erand Zill EeneIit from:
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Strategically showcase your brand alongside trusted, 
relevant content.

$�.QRZOHGJH�+XE�LV�DQ�RQOLQH�OHDUQLQJ�GHVWLQDWLRQ�IRFXVHG�
RQ�VSHFLȴF�WRSLF�RU�DSSOLFDWLRQ�DUHDV.�6FLHQWLVWV�DQG�LQGXVWU\�
SURIHVVLRQDOV�DUH�JLYHQ�D�XQLTXH�RSSRUWXQLW\�WR�JHW�IDPLOLDU�
ZLWK�\RXU�EUDQG�DQG�KHOS�IXUWKHU�HGXFDWH�WKHP�LQ�DQ�
HQJDJLQJ�HQYLURQPHQW.

7KHVH�RQOLQH�HGXFDWLRQDO�SODWIRUPV�JURXS�WRJHWKHU�
UHOHYDQW��PHDQLQJIXO�DQG�TXDOLW\-FRQWUROOHG�:LOH\�FRQWHQW��
GHVLJQHG�IRU�WKH�UHDOLWLHV�RI�WRGD\ȇV�VFLHQWLȴF�SUDFWLFH.�7KH\�
SURYLGH�XVHUV�ZLWK�LQ-GHSWK�LQIRUPDWLRQ�RQ�PHWKRGV�DQG�
DSSOLFDWLRQV�YLD�D�FRPELQDWLRQ�RI�HQJDJLQJ�FRQWHQW��VXFK�DV�
DUWLFOH�FROOHFWLRQV��ZHELQDUV��FRQWHQW�IHHGV��DQG�PRUH�

Knowledge Hub

Knowledge Hubs help your audience put 
their research into practice and enable 
you to:

• $VVRFLDWH�\RXU�EUDQG�DORQJVLGH�WUXVWHG
FRQWHQW�IURP�RQH�RI�WKH�PRVW�WUXVWHG
SXEOLVKHUV

• $FFHVV�DQG�FRPPXQLFDWH�ZLWK�VSHFLȴF
DXGLHQFHV

• *HQHUDWH�OHDGV��*'35-FRPSOLDQW�

• /HYHUDJH�:LOH\ȇV�RQOLQH�IRRWSULQW
DQG�H[LVWLQJ�MRXUQDO�FRQWHQW�WR�GULYH
HQJDJHPHQW�ZLWK�\RXU�WDUJHW�DXGLHQFH

• %RRVW�\RXU�SURJUDP�ZLWK�:LOH\-OHG
PDUNHWLQJ�WDFWLFV�WR�GULYH�DGGLWLRQDO
WDUJHWHG�WUDɝF

Take advantage of expert project 
management for seamless execution.

)RU�GHWDLOHG�LQIRUPDWLRQ�RQ�DQ\�RI�
WKHVH�RSWLRQV��SOHDVH�FRQWDFW�\RXU�
ORFDO�UHSUHVHQWDWLYH.

Pricing

:iley led 9irtual (Yent
0a[imi]e Erand e[posure through a high�impact 
Yirtual eYent�

6SRQVRU�D�:LOH\�OHG�YLUWXDO�FRQIHUHQFH�WR�PD[LPL]H�EUDQG�
H[SRVXUH�WKURXJK�D�KLJK-LPSDFW�HYHQW�ZLWK�H[FOXVLYH�
VSRQVRUVKLS�RSSRUWXQLWLHV�WR�HOHYDWH�\RXU�EUDQG�DORQJVLGH�
FUHGLEOH�FRQWHQW�DQG�HQJDJLQJ�VSHDNHUV.�

Choose Irom our sponsorship packages:

2ptional add�ons to deepen your audience 
engagement taking them on an enhanced Mourney 
to nurture them Iurther:

• Audience (ngagement
ΖQ�DGGLWLRQ�WR�VSRQVRULQJ�WKH�HYHQW�DGG�RQ�D�ZHELQDU
VXPPDU\ RU�DQ�LQIRJUDSKLF�IHDWXULQJ�WKH�NH\�ILQGLQJV
RI�\RXU�VSRQVRUHG VHVVLRQ.

• Audience .noZledge
ΖQ�DGGLWLRQ�WR�VSRQVRULQJ�WKH�HYHQW�DGG�RQ�DQ�FRQWHQW
VROXWLRQ VXFK�DV�DQ�([SHUW�ΖQVLJKW�RU�DQ�$UWLFOH
&ROOHFWLRQ.

• (GXFDWLRQDO�6HVVLRQ
6SRQVRU�RQH�RI�RXU�VHOHFWHG�H[SHUW�VSHDNHU VHVVLRQV
DQG�DOLJQ�\RXU�FRPSDQ\�ZLWK UHQRZQ�.H\�2SLQLRQ
/HDGHU

• $SSOLFDWLRQ�6HVVLRQ
5XQ�\RXU�RZQ�DSSOLFDWLRQ-IRFXVHG��VHVVLRQ GXULQJ�WKH
HYHQW�ZLWK�\RXU�RZQ�VSHDNHU

• &RPELQDWLRQ�PDFNDJH
6HW�WKH�SHUIHFW�VWDJH��$�FRPELQDWLRQ�RI�D VSRQVRULQJ
D�.2/�VHVVLRQ�IROORZHG�E\�\RXU RZQ�DSSOLFDWLRQ-
IRFXVHG�VHPLQDU SUHVHQWHG�E\�\RXU�RZQ�VSHDNHU. :H�ZLOO�SURYLGH�FXVWRP�UHSRUWLQJ�ZLWK�KLJKOLJKWHG�OHDGV�

ZKR�KDYH�VKRZQ�GHHSHU�HQJDJHPHQW�DQG�KLJKHU�LQWHUHVW�
LQ�\RXU�FRPSDQ\.
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*LYH�\RXU�DXGLHQFH�DFFHVV�WR�WKH�GHSWK�DQG�EUHDGWK�RI�DXWKRULWDWLYH��SHHU-UHYLHZHG�FRQWHQW�DQG�
KHOS�WKHP�PDNH�D�JUHDWHU�LPSDFW�LQ�WKHLU�ZRUN.

3URYLGH�VFLHQWLVWV�DQG�LQGXVWU\�SURIHVVLRQDOV�ZLWK�
DFFHVV�WR�IXOO-OHQJWK�MRXUQDO�DUWLFOHV.�)RFXVHG�RQ�D�
VXEMHFW�RI�\RXU�FKRLFH��ZH�FUHDWH�D�GLJLWDO�FRQWHQW�DVVHW�
FRQWDLQLQJ���WR���:LOH\�MRXUQDO�DUWLFOHV.�

<RX�FDQ�VHOHFW�IURP�D�ZLGH�UDQJH�RI�MRXUQDO�SXEOLFDWLRQV�
DQG�FDQ�DGG�D�FRQWULEXWLRQ�YLD�DQ�LQWURGXFWLRQ�OHWWHU.�
$GGLWLRQDO�IXOO-SDJH�DGV�DUH�RSWLRQDO.�:KHQ�D�XVHU�
HQWHUV�WKH�VLWH��WKH\�ZLOO�EH�LQYLWHG�WR�UHJLVWHU.�

By sponsoring an Article Collection, your brand 
Zill Eenefit Irom:

• /HDG�JHQHUDWLRQ�ZLWK�IUHH�DFFHVV�IRU�WDUJHW�DXGLHQFH
• 7KRXJKW�OHDGHUVKLS��EUDQG�DVVRFLDWHG�ZLWK�NH\

DUWLFOHV�UHODWLQJ�WR�VSRQVRUȇV�VXEMHFW�DUHD�RI�FKRLFH

3URYLGH�\RXU�DXGLHQFH�ZLWK�D�VSRQVRUHG�SXEOLFDWLRQ�
IRFXVLQJ�RQ�D�VSHFLȴF�WRSLF�LQ�\RXU�ȴHOG.�
6ROXWLRQV�LQFOXGH�RXU�

• ([SHUW�ΖQVLJKWV�$UWLFOH
6XPPDU\�&ROOHFWLRQV

• ([SHUW�ΖQVLJKWV
:KLWHSDSHUV

• ([SHUW�ΖQVLJKWV
&XVWRP�(-ERRNV

([SHUW�ΖQVLJKWV�DUH�SUHVHQWHG�EHKLQG�UHJLVWUDWLRQ�DQG�
VXSSRUWHG�E\�GHGLFDWHG�PDUNHWLQJ�FDPSDLJQV�WR�GULYH�
WUDɝF.�

With Expert Insights scientists and industry 
professionals get a comprehensive view on a key 
topic and your Erand Zill Eenefit Irom:

• /HDG�JHQHUDWLRQ�ZLWK�IUHH�DFFHVV�IRU�WDUJHW�DXGLHQFH
• 7KRXJKW�OHDGHUVKLS��EUDQG�DVVRFLDWHG�ZLWK

SXEOLFDWLRQV�UHODWLQJ�WR�VSRQVRUȇV�VXEMHFW�DUHD�RI
FKRLFH

:LOH\ȇV�(VVHQWLDO�.QRZOHGJH�
%ULHȴQJV��(.%V��GHOLYHU�D�
FRQFLVH�RYHUYLHZ�RI�WKH�
PRVW�FUXFLDO�FXUUHQW�LVVXHV�
WR�VFLHQWLVWV�DQG�LQGXVWU\�
SURIHVVLRQDOV.

5DSLGO\�GHOLYHU�\RXU�PHVVDJHV�
LQ�VKRUW��SUDFWLFDO�JXLGHV�WKDW�
DUH�LQ�D�PRELOH-HQDEOHG�IRUPDW�
IRU�FRQYHQLHQFH�DQG�HDV\�
DFFHVV.��

%y sponsoring an (.%� your Erand Zill Eenefit Irom:

• /HDG�JHQHUDWLRQ�ZLWK�IUHH�DFFHVV�IRU�WDUJHW�DXGLHQFH
• 7KRXJKW�OHDGHUVKLS��EUDQG�DVVRFLDWHG�ZLWK�SXEOLFDWLRQV

UHODWLQJ�WR�VSRQVRUȇV�VXEMHFW�DUHD�RI�FKRLFH

Article Collection Expert Insights

(ssential .noZledge %riefing �(.%s�

Communications

)RU�GHWDLOHG�LQIRUPDWLRQ�RQ�DQ\�RI�
WKHVH�RSWLRQV��SOHDVH�FRQWDFW�\RXU�
ORFDO�UHSUHVHQWDWLYH.

Pricing

Work with Wiley to identify a 
topic — we take care of the 

content and design
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%RRVW�\RXU�SURJUDPV�E\�DGGLQJ�DQ�DGGLWLRQDO�OD\HU.�$VN�DERXW�WKHVH�DGG-RQV�WR�IXUWKHU�H[SDQG�
DQG�SURPRWH�\RXU�QDUUDWLYH.�

Amplifiers

Consider adding these amplifiers to your package:

Extended Reach %RRVW�WUDɝF�ZLWK�DGGLWLRQDO�WDLORUHG�PDUNHWLQJ�WDFWLFV�WR�HQKDQFH�UHDFK�DQG�
GLVFRYHUDELOLW\�RI�\RXU�PHVVDJHV.

Content Feed $WWUDFW�DQG�UHWDLQ�WDUJHW�DXGLHQFHV�ZLWK�D�WDLORUHG�IHHG�RI�:LOH\�FRQWHQW�ȃ�LQFOXGLQJ�
DFFHVV�WR�IXOO�WH[W�DUWLFOHV�ȃ�GHOLYHUHG�WR�D�FOLHQWȇV�ZHEVLWH.

Infographic 9LVXDOO\�UHSUHVHQW�VFLHQWLȴF�UHVHDUFK�RU�FRQWHQW��PDNLQJ�LW�HDVLHU�WR�GLJHVW.
&UHDWHG�LQ�SULQW��DV�GRZQORDGDEOH�3')V��RU�DV�YLGHRV.

Expert Commentary (QKDQFH�FRQWHQW�FUHGLELOLW\�DQG�HQJDJHPHQW�E\�DGGLQJ�D�VKRUW�DXGLR�RU�YLGHR�
SUHVHQWDWLRQ�GHOLYHUHG�E\�DQ�H[SHUW.

Translation 6KDUH�YDOXDEOH�SHHU-UHYLHZHG�LQIRUPDWLRQ�LQ�ORFDO�ODQJXDJHV�IRU�EHWWHU�HQJDJHPHQW�DQG�
XQGHUVWDQGLQJ�RI�LQWHUQDWLRQDO�UHVHDUFK.�

Run On /
Print Copies

*HW�H[WUD�SULQWHG�FRSLHV�RI�FRQWHQW�SURGXFWV�WR�VKDUH.�

)RU�GHWDLOHG�LQIRUPDWLRQ�RQ�DQ\�RI�
WKHVH�RSWLRQV��SOHDVH�FRQWDFW�\RXU�
ORFDO�UHSUHVHQWDWLYH.

Pricing

Note: Communications and Events & Education solutions may vary by title or society

5(9-2024.09.17
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Defi nitions

1. In these terms and conditions:

 (a)  “Wiley” means the company within the John Wiley & Sons group that is providing the Advertising and 
5HSUiQW sHUYicHs as sHW RXW RQ WKH %RRNiQJ &RQfi UPaWiRQ RU iQYRicH issXHG E\ WKH :iOH\ JURXS HQWiW\ RU iWs 
authorised agent.

 (b)  “Advertising” means any advertisements requested by the Customer to be displayed in products owned 
or controlled by Wiley or any third party partner of Wiley and includes both advertising that appears in 
Wiley’s or its third party partners’ print publications (“Print Advertising”) and advertising that appears 
electronically on any of Wiley’s websites, or any application or other digital format owned or controlled 
by Wiley or any third-party partner of Wiley (“Online Advertising”).

 (c)  “Customer” means a person or entity who is placing an order for advertising or reprint production with 
Wiley and includes an advertiser on whose behalf advertising is placed, and any media agency or compa-
ny that may arrange advertising or reprints for its clients.

 (d)  “Booking Confi rmation” PHaQs WKH cRQfi UPaWiRQ SURYiGHG E\ :iOH\ ZKicK sHWs RXW WKH GHWaiOs RI WKH 
 AGYHUWisiQJ� )RU 5HSUiQWs� iW cRQsisWs RI aQ HPaiO cRQfi UPaWiRQ sHQW E\ :iOH\ WR cRQfi UP WKH 5HSUiQW RUGHU�

 (e)  “Insertion Order” or “Purchase Order” means a document provided by the Customer for ordering Ad-
YHUWisiQJ RU 5HSUiQWs ZKicK cRQfi UPs WKH aJUHHG GHWaiOs�

 (f)  “Reprint” PHaQs SUiQW RU SK\sicaO JRRGs� EHiQJ a sSHcifi HG QXPEHU RI UHSUiQWs RI aUWicOHs RU RWKHU Pa�
terial (for example, pre-loaded USBs), as requested by the Customer and/or ePrints which are digital 
versions of articles or other materials hosted by Wiley or its licensees and linked from a Wiley website, an 
email or a Customer website (“ePrints”).

 (g)  “Reprint Quotation” means a document supplied to the Customer by Wiley which sets out the details of 
the quotation for Reprints.

 (h)  “Terms” means these terms and conditions.

ADVERTISING TERMS

2.  In submitting Advertising to Wiley, the Customer grants Wiley a worldwide, royalty-free, irrevocable licence 
WR SXEOisK aQG SUiQW WKH AGYHUWisiQJ as sHW RXW iQ WKH %RRNiQJ &RQfi UPaWiRQ as ZHOO as WKH UiJKW WR sXE�OicHQsH 
all such rights to any third-party provider.

��  :iOH\ ZiOO� RU ZiOO iQsWUXcW iWs aɝ  OiaWHs WR� XsH cRPPHUciaOO\ UHasRQaEOH H΍ RUWs WR SXEOisK WKH AGYHUWisiQJ iQ 
WKH IRUPaW aQG iQ WKH SRsiWiRQ as sHW RXW iQ WKH %RRNiQJ &RQfi UPaWiRQ� KRZHYHU aOO AGYHUWisiQJ is sXEMHcW WR 
editorial approval and Wiley reserves the right to vary the placement of Advertising within a print product or 
online site or digital product when necessary.

4.  Wiley reserves the right at any time to refuse or withdraw from publication Advertising which is not in 
 accRUGaQcH ZiWK WKH sSHcifi caWiRQs SURYiGHG iQ WKH %RRNiQJ &RQfi UPaWiRQ� WKHsH 7HUPs RU is RWKHUZisH iQaS�
propriate in Wiley’s sole and reasonable discretion. Notwithstanding the foregoing, Wiley has no obligation 
to review or approve Advertising copy (for compliance, appropriateness, or otherwise). Wiley may publish 
the Advertising with a heading ‘Advertising’ or in some other manner to distinguish the advertising material 
IURP HGiWRUiaO PaWHUiaO� ΖI aQG WR WKH H[WHQW WKaW WKH AGYHUWisiQJ GRHs QRW cRQIRUP WR :iOH\ȇs WKHQ�H΍ HcWiYH 
SURGXcWiRQ sSHcifi caWiRQs� :iOH\ UHsHUYHs WKH UiJKW WR PaNH WHcKQicaO PRGifi caWiRQs as QHcHssaU\ WR cRQIRUP 
WR sXcK sSHcifi caWiRQs�

��  ΖI :iOH\ is cUHaWiQJ aGYHUWisiQJ cRS\ RQ EHKaOI RI WKH &XsWRPHU� :iOH\ ZiOO SURYiGH fi QaO cRS\ IRU WKH &XsWRPHUȇs 
approval by email.

6.  Customer is solely responsible for compliance with all laws, standards, industry codes and other binding 
guidelines as to the content of the Advertising, whether created by Wiley on its behalf or provided to Wiley, 
including but not limited to all applicable medical advertising regulations.

7.  The Customer will supply an authorised Purchase Order or Insertion Order to Wiley for Print Advertising 
and Online Advertising. Advertising bookings cannot be reserved without receipt of the aforementioned 
documents. Orders for booking of Online Advertising must be received at least 7 business days in advance 
RI WKH SURSRsHG fi UsW UXQ GaWH� :iOH\ caQQRW JXaUaQWHH WKaW RUGHUs UHcHiYHG aIWHU WKis WiPH ZiOO EH IXOfi OOHG� 
Customer shall book Online Advertising on a monthly basis unless otherwise expressly set out in the Booking 
&RQfi UPaWiRQ� PXEOicaWiRQ GaWHs sSHcifi HG iQ WKH UaWH caUGs Pa\ EH sXEMHcW WR cKaQJHs aW WKH GiscUHWiRQ RI 
Wiley; new publication dates will be communicated to the Customer prior to publication, at point of order 
cRQfi UPaWiRQ ZKHUH SRssiEOH�

8.  The Customer must submit the required copy for Print Advertising on the material submission date as set 
RXW iQ WKH %RRNiQJ &RQfi UPaWiRQ �Ȋ0aWHUiaOs 'XH 'aWHȋ�� ΖI a &XsWRPHU IaiOs WR SURYiGH WKH PUiQW AGYHUWisiQJ 
cRS\ IRU a cRQfi UPHG ERRNiQJ E\ WKH 0aWHUiaOs 'XH 'aWH� WKH &XsWRPHU Pa\ EH cKaUJHG IRU PUiQW AGYHUWisiQJ 
unless a cancellation has been approved by Wiley in writing. If Wiley accepts copy for the Print Advertising 
after the Materials Due Date, Wiley makes no representations that Print Advertising will be published and 
the Customer will have no claim against Wiley for credit or republication in the event of non-publication, or if 
WKH PUiQW AGYHUWisiQJ is SXEOisKHG iQ aQRWKHU PaQQHU RU IRUPaW WKaQ as sHW RXW iQ WKH %RRNiQJ &RQfi UPaWiRQ�

��  &XsWRPHU PXsW sXEPiW PUiQW AGYHUWisiQJ cRS\ iQ cRPSOiaQcH ZiWK WKH aUWZRUN aQG GaWa sSHcifi caWiRQs as sHW 
RXW iQ WKH %RRNiQJ &RQfi UPaWiRQ� RU as SUHYiRXsO\ SURYiGHG E\ :iOH\ iQ UHOaWiRQ WR WKH SaUWicXOaU SXEOicaWiRQ�

10.  Customer shall deliver and shall be solely responsible for providing to Wiley all of the text, pictures, graphics, 
sRXQG� YiGHR� SURJUaPPiQJ cRGH aQG RWKHU PHGia ZKicK cRPSUisH WKH JUaSKic RU KWPO fi OH WKaW cRPSUisHs 
WKH 2QOiQH AGYHUWisiQJ iQ cRQIRUPaQcH ZiWK :iOH\ȇs GHOiYHU\ sSHcifi caWiRQs�

11.  Wiley makes no guarantees as to the number of visitors to any Wiley site or digital product or the number 
of impressions at any Wiley site or digital product, unless such guarantees are expressly made in writing by 
:iOH\ iQ WKH %RRNiQJ &RQfi UPaWiRQ� AQ\ ȆiPSUHssiRQ JRaOsȇ RU WKH OiNH SURYiGHG aUH QRQ�EiQGiQJ� 2QOiQH AG�
YHUWisiQJ GHscUiEHG iQ WKH %RRNiQJ &RQfi UPaWiRQ as Ȇ���� sSRQsRUsKiSsȇ ZiOO QRW EH sXEMHcW WR aQ\ iPSUHssiRQ 
or viewability guarantees.

12.  Wiley will provide reporting at the end of the Online Advertising campaign, or otherwise as requested within 
a reasonable time of request, to give details of Online Advertising performance (i.e. impressions, clicks). Real 
time transparency of campaigns can be managed by the Customer by using Google Ad Manager.

���  8QOHss sSHcifi caOO\ sHW RXW iQ WKH %RRNiQJ &RQfi UPaWiRQ aQG aJUHHG iQ ZUiWiQJ E\ :iOH\� 2QOiQH AGYHUWisiQJ ZiOO 
not be behind a registration barrier. The Customer acknowledges that Online Advertising placed on Wiley 
Online Library will be viewable by both subscribers and non-subscribers to Wiley Online Library. For the 
avoidance of doubt, Print Advertising may be viewable by non-subscribers to journals or periodicals.

14.  In relation to Online Advertising to be included in email alerts to subscribers and other authorised users of 
Wiley’s products (“Email Alerts”), Wiley cannot guarantee the send date of any Email Alert advertising unless 
RWKHUZisH H[SUHssO\ aJUHHG iQ WKH %RRNiQJ &RQfi UPaWiRQ�

15.  The sole remedy for any failure by Wiley to provide any Advertising, is that the Customer will be provided 
with a period of Online Advertising or additional Print Advertising in an equivalent placement and for a set 
period of time as determined by Wiley. Wiley will not be responsible for any failures that are not caused by 
Wiley. Wiley cannot guarantee that such ‘make-up’ bookings can be made in the month following the initial 
Advertising period.

16.  In submitting Advertising to Wiley, the Customer warrants and represents that:

 (a)  publication of any Advertising (including any Advertising copy that is created by Wiley on behalf of the 
&XsWRPHU ZKicK Kas EHHQ aSSURYHG E\ &XsWRPHU� iQ WKH PaQQHU sHW RXW iQ WKH %RRNiQJ &RQfi UPaWiRQ 
ZiOO QRW EUHacK RU iQIUiQJH aQ\ cRS\UiJKW� SaWHQW� WUaGHPaUN� WUaGH sHcUHW RU REOiJaWiRQ RI cRQfi GHQWiaOiW\ 
or privacy, any law of defamation or obscenity, or any relevant law or regulation concerning advertising 
or promotions, including any medical advertising laws, industry codes or regulations;

 (b)  the Customer has the right to grant the licence to Wiley to use the Advertising as contemplated by these 
Terms;

 (c)  the Advertising is accurate, truthful and non- deceptive and does not violate any laws regarding false 
advertising;

 (d)  the Advertising does not violate any other applicable law, statute, ordinance or regulation, including 
without limitation any laws and regulations governing export control;

 (e)  the Advertising is not and does not contain content that is lewd, pornographic or obscene, excessively
SURIaQH� UacisW� HWKQicaOO\ R΍ HQsiYH� WKUHaWHQiQJ� iQIUiQJiQJ� H[cHssiYHO\ YiROHQW� OiEHOORXs� JaPEOiQJ� 
UHOaWHG� RU SURPRWH aQ\ GiscUiPiQaWRU\ acWiYiW\� SURPRWH iOOHJaO GUXJs RU aUPs WUaɝ  cNiQJ� cUHaWH a UisN WR 
a person‘s safety or health, compromise national security or interfere with an investigation by law enfor-
cHPHQW Rɝ  ciaOs RU is R΍ HQsiYH� PisOHaGiQJ� GHcHSWiYH RU GHsWUXcWiYH� aQG GRHs QRW SURPRWH� aGYRcaWH RU 
facilitate terrorism, terrorist-related activities or violence;

 (f)  Online Advertising does not create, facilitate the creation of or exploit any security vulnerabilities in a 
user‘s computer, promote programs which compensate or provide incentives to users for clicking ads or 
R΍ HUs� SHUIRUPiQJ sHaUcKHs� sXUfi QJ ZHEsiWHs RU UHaGiQJ HPaiOs RU cRQWaiQ YiUXsHs� WURMaQ KRUsHs� ZRUPs� 
time bombs, cancelbots or other harmful or deleterious programming routines whether similar or dissi-
milar to the foregoing; and

 (g)  Customer has obtained written consent to display the name or image of any living person in any Adver-
tising.

17.  The Customer acknowledges that in relation to Advertising, Wiley makes no representation or warranty (i) 
WKaW aQ\ SXEOicaWiRQ RI aQ\ AGYHUWisHPHQW ZiOO EH cRQfi QHG WR SHUsRQs UHsiGHQW iQ YaUiRXs cRXQWUiHs �ii� RI WKH 
exact number of page impressions that will be delivered, (iii) regarding the quality of reproduction of the 
Advertisements; or (iv) as to the availability of any Online Advertising site or digital product.

18.  In addition to the Terms, the following clauses of the standard terms and conditions of the Interactive Ad-
vertising Bureau for Media Buys of Less than One Year (“IAB Terms”) will apply to all Online Advertising 
services, with Wiley being the ‘Media Company’ and Customer being the ‘Agency’ and ‘Advertiser’ (unless the 
Customer is a media agency booking advertising on behalf of a customer in which case it will be the Agency, 
with its customer being the Advertiser):

 (a) Section II (Ad Placement and Positioning);
 (b) Section IV (Reporting) (excluding clause IV(b))
 (c) Section XII (Non-Disclosure, Data Usage and Ownership, Privacy and Laws’)
 (d) Section XIII (Third Party Ad Serving and Tracking)

  In the event of any inconsistencies between the IAB Terms and these Terms, these Term will prevail, to the 
extent of the inconsistency.

REPRINT TERMS

19.  A Reprint Quotation will be provided to the Customer by Wiley. The Customer must provide a Purchase Or-
der or return the Reprint Quotation and provide all relevant details in order to submit an order for producing 
the Reprint and in doing so, the Customer agrees to be bound by these Terms. Wiley may issue a Booking 
&RQfi UPaWiRQ WR cRQfi UP WKH 2UGHU�

20.  The Reprints are solely for the use of the Customer and may not be re-sold, posted on the internet (other 
WKaQ as SHUPiWWHG IRU HPUiQWs iQ WKH IRUPaW sSHcifi HG E\ :iOH\� RU UHSURGXcHG iQ aQ\ RWKHU IRUPaW RU PHGia 
without the express written permission of Wiley and payment of the appropriate licence fee. The Reprints 
PXsW QRW EH aPHQGHG RU PRGifi HG iQ aQ\ Za\ aIWHU GHOiYHU\� ΖI WKH &XsWRPHU ZisKHs WR aSSHQG RU aGG aQ\ 
material to a Reprint it shall inform Wiley at the time of making the order and pay any additional fees char-
ged by Wiley. Wiley reserves the right to accept or decline any such request in its sole discretion.

21.  For ePrints, the Customer will be provided with a link and is entitled to the number of downloads of ePrints, 
as sSHcifi HG iQ WKH 5HSUiQW 4XRWaWiRQ aQG�RU %RRNiQJ &RQfi UPaWiRQ� 7KH &XsWRPHU Pa\ RSW WR Sa\ a SUHPiXP 
SUicH aQG KaYH a SUiQW GRZQORaG RSWiRQ RQ HPUiQWs iI cRQfi UPHG iQ WKH %RRNiQJ &RQfi UPaWiRQ�

���  :iOH\ ZiOO XsH cRPPHUciaOO\ UHasRQaEOH H΍ RUWs WR GHOiYHU WKH 5HSUiQWs E\ WKH GaWH sSHcifi HG E\ WKH &XsWRPHU 
(if any) in the accepted Reprint Quotation, however Wiley will not be liable for any non-delivery or late deli-
very.

23.  It is the responsibility of the Customer to notify Wiley in writing of any damage or shortage within 30 days 
of the date of actual delivery of physical Reprints to the Customer. Wiley will take no responsibility for any 
GaPaJH RU sKRUWaJH QRWifi HG aIWHU WKis SHUiRG Kas H[SiUHG�

Advertising and Reprint Production 
Terms and Conditions



20 | 2025 Media Guide Wiley Analytical Science20 | 2025 Media Guide Wiley Analytical Science

PRICING

���  7KH SUicH IRU WKH AGYHUWisiQJ is sHW RXW iQ WKH %RRNiQJ &RQfi UPaWiRQ� AQ iQYRicH ZiOO EH sHQW E\ :iOH\ WR WKH 
&XsWRPHU IROORZiQJ SUiQW SXEOicaWiRQ RU GiJiWaO caPSaiJQ IXOfi OPHQW�

25.  The price for producing the Reprints is set out in the Reprint Quotation and is valid for 30 days from the date 
of issue. The price quoted includes a maximum of three (3) proofs of the Reprint. Should Customer require 
any additional proofs, these will be subject to an additional charge at the discretion of Wiley. If a Reprint 
Quotation has been provided in advance of the printing date, the details of the order may change upon prin-
WiQJ� ΖQ WKis HYHQW� :iOH\ UHsHUYHs WKH UiJKW WR aPHQG WKH 5HSUiQW 4XRWaWiRQ WR UHȵ HcW aQ\ cKaQJHs iQcOXGiQJ� 
without limitation, page length. If a Customer requires a pro forma invoice, Wiley can issue an invoice after 
WKH RUGHU is cRQfi UPHG�

CANCELLATION

26.  If the Customer wishes to cancel Advertising after the provision of an Insertion Order or Purchase Order, 
the Customer must immediately notify Wiley in writing. For Print Advertising, the Customer may, at Wiley’s 
discretion, still be liable for any charges where cancellation requests are received after the Materials Due 
'aWH IRU WKaW AGYHUWisiQJ� )RU 2QOiQH AGYHUWisiQJ� XQOHss WKH %RRNiQJ &RQfi UPaWiRQ Kas sSHcifi HG WKaW sXcK 
Online Advertising is non-cancellable, the Customer may cancel Online Advertising on 14 days’ written notice 
to Wiley with no penalty, provided that the Customer shall pay all fees for all Advertising within the 14-day 
QRWicH SHUiRG XS XQWiO WKH H΍ HcWiYH GaWH RI WHUPiQaWiRQ aQG iI WKHUH aUH aQ\ cXsWRP cRQWHQW RU GHYHORSPHQW 
IRU aQ\ AGYHUWisiQJ� WKH &XsWRPHU sKaOO Sa\ IRU WKH SURYisiRQ RI aOO sHUYicHs SHUIRUPHG XS WR WKH H΍ HcWiYH GaWH 
of termination.

27.  On receipt of a cancellation request, Wiley will use reasonable commercial endeavours to ensure the Adver-
tising is not published or for Online Advertising, that it is withdrawn, however Wiley will not be liable for any 
loss or damage that may be occasioned by the publication of Advertising cancelled by the Customer after the 
Materials Due Date or Insertion Order is received.

28.  Reprint cancellations will be subject to a cancellation fee based on the value of the total order (excluding 
shipping and expedited delivery charges) and the point in the production process which has been reached 
at the time Wiley receives the cancellation:

English Language Translations

Point of Cancellation
� RI RUGHU YaOXH Ȃ
excluding shipping 
& expedited delivery fees

Point of Cancellation
� RI RUGHU YaOXH Ȃ
excluding shipping 
& expedited delivery fees

Purchase Order /
cRQfi UPHG RUGHU 
received

��
Purchase Order /
cRQfi UPHG RUGHU 
received

��

Order sent to printer / 
Proof compiled ��� Translation work started ���

Proof approved by 
customer ��� Proof approved by 

customer ���

ePrint created ��� ePrint created ���

Copies printed /
ePrint supplied ���� Copies printed /

ePrint supplied ����

GENERAL TERMS

29.  If a Customer breaches these terms, fails to pay for Advertising or Reprints, enters into bankruptcy or where 
it is a corporation or other legal entity, passes a resolution for administration, winding up or liquidation, has 
a receiver or manager appointed, or enters into an arrangement with its creditors other than in the ordinary 
course of business, or any other event occurs or proceeding is taken with respect to the Customer in any 
MXUisGicWiRQ ZKicK Kas aQ H΍ HcW HTXiYaOHQW RU siPiOaU WR aQ\ RI WKH HYHQWs PHQWiRQHG� WKHQ :iOH\ Pa\� iQ iWs 
sole discretion and without limitation:

 (a)  cancel any provision of credit to Customer;
 (b)  require cash pre-payment for further orders until all outstanding debt is paid in full or Wiley determines 

that the initial insolvency event has ceased to occur;
 (c)  cease publication of further Advertising or terminate an agreement for Advertising;
 (d)  withhold any discounts or rebates previously granted to the Customer; or
 (e)  exercise any other rights at law or equity.

30.  Wiley will send invoices to the Customer at the address provided. Should a Purchase Order number be a 
SUHUHTXisiWH IRU Sa\PHQW RI iQYRicH� WKH &XsWRPHU PXsW sXSSO\ WKis aW WKH SRiQW RI cRQfi UPiQJ WKH RUGHU� 
All delivery addresses must be accompanied by a contact name and telephone number, as well as a VAT 
QXPEHU �UHOaWiYH WR WKH cRXQWU\ RQ WKH iQYRicH aGGUHss� RU RWKHU EXsiQHss iGHQWifi HU RU iQIRUPaWiRQ as Pa\ 
EH UHTXiUHG E\ :iOH\ �HJ� *67 UHJisWUaWiRQ� :� IRUP� as QRWifi HG E\ :iOH\� POHasH QRWH WKaW :iOH\ is XQaEOH WR 
accept any PO Box addresses.

31.  Prices are shown exclusive of GST, VAT and other sales taxes, unless otherwise expressly indicated by Wiley 
in writing. Prices are also exclusive of all handling, packing, freight, shipping, customs duties, levies, import 
duties and insurance charges unless otherwise agreed in writing. Amounts received will be free from and 
clear of any other taxes imposed by any tax authority, such as withholding tax, and if, for some reason, such 
amounts are subject to any withholding tax or other relevant taxes, then the Customer is liable to pay such 
Wa[ aQG :iOH\ ZiOO UHcHiYH WKH IXOO aPRXQW sHW RXW iQ WKH %RRNiQJ &RQfi UPaWiRQ�

32.  Customer shall pay all invoices in full will be made within 30 days of the date of an invoice, unless otherwise 
agreed in writing between the Parties.

33.  If the Customer fails to make any payment due to Wiley under this Agreement by the due date, then, without 
limiting Wiley‘s remedies, the Customer shall pay interest on the overdue amount at a rate which will be the 
OHssHU RI� �i� ���� SHU PRQWK� sXcK iQWHUHsW WR accUXH RQ a GaiO\ Easis IURP WKH GXH GaWH XQWiO acWXaO Sa\PHQW 
of the overdue amount, whether before or after judgement; or (ii) any relevant maximum statutory rate 
allowable in the jurisdiction where the Wiley entity is located, such interest to accrue in accordance with the 
relevant statutory provisions. Customer shall pay the interest together with the overdue amount.

34.  Wiley excludes all implied conditions and warranties from these Terms, apart from any condition or warranty 
which cannot be excluded by the operation of law. Wiley limits its liability for any breach of any non-exclu-
dable condition or warranty, at Wiley’s option, to the resupply of the Advertising or Reprint or the payment 
of the cost of the resupply. Subject to the foregoing, Wiley excludes all other liability to the Customer for 
any costs, expenses, losses and/or damages incurred in relation to any Advertising or Reprints produced 
by Wiley, howsoever that liability arises. Wiley will not be liable for indirect or consequential losses, loss of 
SURfi Ws� ORss RI UHYHQXH RU ORss RI aQ\ EXsiQHss RSSRUWXQiW\�

���  &XsWRPHU ZiOO iQGHPQiI\ :iOH\ aQG iWs Rɝ  cHUs� HPSOR\HHs� cRQWUacWRUs aQG aJHQWs aJaiQsW aQ\ cRsWs� H[SHQ�
sHs �iQcOXGiQJ UHasRQaEOH aWWRUQH\ȇs IHHs�� ORssHs� GaPaJHs aQG OiaEiOiW\ sX΍ HUHG RU iQcXUUHG E\ WKHP aUisiQJ 
from the Customer’s breach of these Terms and any negligent or unlawful act or omission of the Customer 
in connection with the Advertising or use of the Reprints.

36.  Wiley will not be liable for any delay or failure to publish Advertising or to deliver Reprints caused by a factor 
RXWsiGH :iOH\ȇs UHasRQaEOH cRQWURO �iQcOXGiQJ� ZiWKRXW OiPiWaWiRQ� ZaU� ciYiO GisRUGHU� sWUiNH� ȵ RRG� fi UH� sWRUP� 
accident; terrorism; governmental restriction; infectious disease; epidemic; pandemic; public health emer-
gency; embargo; power, telecommunications or Internet failures; damage to or destruction of any network 
facilities; the enactment of any law, executive order, or judicial decree; or any other circumstance beyond 
Wiley’s control whether similar or dissimilar to the foregoing).

37.  Wiley will retain copyright and all other intellectual property rights and proprietary rights in Wiley’s publi-
cations, proposals, and products and services. Customer acknowledges and agrees that Wiley may process 
Customer’s personal data, including storing or transferring data outside of the country of Customer’s resi-
dence, in order to process transactions related to these Terms and to communicate with Customer, and that 
Wiley has a legitimate interest in processing Customer’s personal data. Wiley will comply with all applicable 
laws, statutes and regulations relating to data protection and privacy and will process such personal data in 
accordance with Wiley’s Privacy Policy located at: www.wiley.com/privacy.

38.  By submitting an order for Reprints and/or Advertising in the manner set out above, the Customer agrees 
WR EH ERXQG E\ WKHsH 7HUPs� ΖQ WKH HYHQW RI aQ\ cRQȵ icW� WKH RUGHU RI SUHcHGHQcH ZiOO EH as IROORZs� �i� WKHsH 
7HUPs� �ii� %RRNiQJ &RQfi UPaWiRQ� �iii� ΖQsHUWiRQ 2UGHU RU PXUcKasH 2UGHU siJQHG E\ ERWK SaUWiHs� :KHUH JH�
neral terms and conditions of business are proposed by the Customer, those will not have any application 
unless signed by Wiley.

39.  All warranties and indemnities stated in these Terms will survive the termination of any arrangement or 
contract which is subject to these Terms.

���  7KH OaZ RI WKH cRUSRUaWH GRPiciOH RI WKH :iOH\ HQWiW\ ZKicK issXHs WKH %RRNiQJ &RQfi UPaWiRQ aQG iQYRicH WR 
WKH &XsWRPHU ZiOO JRYHUQ WKHsH 7HUPs� ZiWKRXW UHJaUG WR cRQȵ icW RI OaZ UXOHs� 7KH SaUWiHs aJUHH WR sXEPiW WR 
the exclusive jurisdiction of the courts located in the corporate domicile of the aforesaid Wiley entity for the 
adjudication of all disputes arising in connection with these Terms.

Advertising and Reprint Production 
Terms and Conditions
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